
INFORMATON GRAPHICS
TRAINING GUIDE

Before you start
4Read all information attached

4Make/gather handouts, bring a couple of stories to the training session

4Schedule training time: 1/2 hour for brief overview, another 1/2 hour for creating new

    infographic

8Who should be there:  Internal, graphics rep (if you want)

8Bring pencil, paper for idea jam session

Your agenda
4Brief overview on Information Graphics

8Information Graphics includes several types of visuals, to include: charts/graphs,

tables, timelines, step-by-step guides, diagrams and maps. Finally, put it all together into the

information graphics package. REFER TO HANDOUT A.

8Ideas vs. execution.  The most important aspect of the information graphic is the

idea.  Show or explain in visuals what you can�t in the story.

8Team members.  Most large newspapers have illustrators, designers and reporters

who work together to make one illustration.  For military members, editors and reporters must

start thinking about using more visuals and perhaps incorporating the graphics folks into

working on the paper with you.  While it may be difficult to spend the time on elaborate

graphics, simple charts, maps, diagrams and guides can be easily translated into base

newspapers.

4Recommended sofware

8Industry professionals are using a variety of programs such as Adobe Illustrator or

Freehand, and the trend is to use 3-D programs, such as Stratovision, into the graphics.

CorelDraw can be used for most desired effects.  However, basic charts and photo diagrams

can be done with Photoshop and your Pagemaker or Quark programs.  Quality clip art and

photo of objects are excellent to have on hand and will be a time saver.

8Why use illustration programs? The illustration programs allow you to draw in layers

so if, for instance, you were making maps, you could save the basic pattern and update as

needed without redrawing the entire graphic.

8What if I don�t have illustration programs or I don�t know how to use them?  The best

thing initially is to team up with your graphics people.  They can draw whatever idea you have.

The key is the idea, not the actual execution of it for now.  If you don�t have graphics people,

there are still several graphics you, the editor or reporter, can do!
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4Tips from Newsweek�s Karl Gude and the New York Times� Jim McManus

(from the information graphics workshop held in December 1999, sponsored by the Society for News Design).

8Get smart ideas by deciding what the story can�t tell visually

8Know your limits, spend time on the graphics that deserve it

8Use photo analogs (diagrams) and object clip art instead of drawing everything from

                scratch

8Sketch out your ideas first

8Infographs have a wider description than previously thought:  to include pictorial

                histories

8Use size comparisons, trace models, provide visual links

8Satellite images work better than maps sometimes

8Navigate the reader, yes, but don�t lure with fluff and no substance

8Keep colors muted.  Color should be used to focus your eye or separate material

8A simplified look carries more authority, that includes the use of typography

8Look at graphics from a wide variety of sources to inspire you

Case study - Use handout B (This is from SrA. CeCe McRobie, McGuire AFB, N.J.)

4Situation

8The results of the wing�s social actions climate assessment need to be published.

Some of the information is good, but much of it shows a need for improvement.  The report is

quite statistical, but does have good assessments.

4Show 1. and ask what information needs to be told vs. shown.

8Ideas should include:  stats, analysis, detailed explanations

8 Tell them there are six areas that need to be covered, and it�s quite complex.

8 What are some initial ideas?  Allow them to sketch or talk for a few minutes.

4Show 2.  This is one initial idea ... a bar chart.

8 It won�t be clear if you stay this simplified.  There�s too much info to squeeze in.

4Show 3 and 4.  This is the sketched-out idea for the graphic and the layout.

8What is this one doing that the other one doesn�t?

4Show 5.  The finished product.  It received rave reviews!  Very professionally done!

Sketch your own
4Bring out some recent or current stories your staff is working on

8Review the information, brainstorm ideas and see if you can�t use an information

graphic in the next issue of the paper.  Don�t forget sports and features are good sources.

Infographics
CONTINUED
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HANDOUT
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A
examples

Charts/graphs Tables

Step-by-step guides

Timelines

Maps

Diagrams

1. �Arnold Wings� capture
history and presents the future 5. The stripes of our strength --

the enlisted men and women

6

6

4.The sphere represents the
global reach, vigilance, and
power of the Air Force.

2. Five points of the star
represent the Air Force
family, and it symbolizes
space as the high ground of
our nation�s force.

6. Six stripes for
the Air Force core

competencies

3. Three diamonds are the core values.



Graphic packages

A
examples



HANDOUT
B

Case study

1.  Pages and pages of text need to be reworked, both
visually and as a separate article from the commander.



B
Case study

2.  One intitial idea.  What other ideas do you have?



B
Case study

3.  Go with a bar chart idea -- only it�s sideways.  There are
more than one repsondent at times, and this way breaks up
the yes and no answers.  Plus there are numerous questions
that were asked.   This way shows it more clear and is
easier than reading a long article with a bunch of numbers.



B
Case study

4.  Now that there are numerous graphics, here�s one way
to put it all together on a page.



B
Case study5.  The final product


